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FOR IMMEDIATE RELEASE 

 

Sun Mobility Holdings, Inc. announces the pre-launch of its franchise offering with a focus 

primarily in the Southeastern United States. The company is presently preparing to produce a 

30 second television commercial to be aired on cable networks in selected cities to promote the 

franchises.  

The Company expects over 50 franchises to be sold over the next 18 to 24 months through its 

franchise marketing campaign. Mr. Ken Hollowell, CEO of Sun Mobilities Holdings, Inc. stated, 

“Because of a very low initial franchise fee ($30,000) and a start up cost of no more than an 

additional $30,000 we feel can attract some qualify franchisees.” Mr. Malam, CFO of the 

Company said, “The entire staff is looking forward to the initial training of its franchisees and 

then to provide the ongoing field support that either makes or breaks a franchisor.” 

Sun Mobility Holdings, Inc. will be licensing its franchisee to do business as SUN MOBILITY 

which is not a federally register trademark as of yet but plans are to trademark the name very 

soon with the U.S. Patient and Trademark Offices in Washington, D.C. In the mean, the 

Company usage a TM to design it usage of the name. 

The Company has create a one-of-a-kind software program that allows the Franchisor to 

monitor and produce reports hourly, daily, weekly or monthly on all rentals and sales of a 

franchisee through its web site. Franchisees do not need to carry an inventory of mobility 

scooters because all sales will be completed directly from the Corporate Web Site at 

www.sunmobility.com.  

 

 

 

http://www.sunmobility.com/

